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ESG
ESG
ESG ESG
ESG
ESG
ESG ,
(Netflix) ESG
ESG
2. ESG
2019 <Netflix Environment, Social & Governance

Report>
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netflix Environment, Social & Governance Report 2020
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,Reduce( ) (Paris Climate Agreement)

(Science Based Targets

initiative, SBTi) Scopel 2 2030 45%
L 3
,Retain( )
2021

(Lightning Creek Ranch

Project)” (Bunchgrass)

“ REDD+
(Kasigau Corridor REDD+ Project)” ,
12
|
) (Paris Agreement): 2016 2
,1.5 2020 5
) (Science Based Targets initiative, SBTi): 2015 (CDP), UN
(UNGC), (WRY), (WWF)
) Scope 1, 2: Scope 1,2,3 , Scope 1

) , Scope 2
, Scope 3
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Remove( ) 2022 ,

3R 2019
2020 1,208,205 (MTCO2e) 997,457
(MTCO2e) 210,748 (MTCO2e)

()
< (Our Planet)>, < (My
Octopus Teacher)>, < (Night on Earth’s Sleepless Cities episode)> 1
6 , < (Our Planet)> <
(My Octopus Teacher)>
net Zero + nature: Reduce, Retain, Remove

\-
2030
45%
___________________ ( ):
+
(NGO)
)
----- » 2021 oy 2022

: Netflix Environment, Social & Governance Report 2020
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2.2 (Social): Diversity & Inclusion

< (Bridgerton)>, <
(Selena: The Series)>, <DA5 (DA 5 Bloods)>, < (Atypical)>, <
&  (Blood & Water and The Half of It)>
2018 2019
22 19
L / 1 b 1
, (LGBTQ+),
2026
5 1 (Netflix Fund for Creative Equity)
TV
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500
“ : , (Ghetto Film
School, Film Independent Project Involve, Firelight Media)”  *
(Black Public Media)”, “
(The Latinx Inclusion Fellowship Series)”, ,

, “ (ImagineNATIVE)”

2021 (Inclusion Report)

«

(Inclusion Lens)’

(2021. 3Q)

47.8%

8.5% 7.4%

: Netflix Environment, Social & Governance Report 2020
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()

Accessibility

L'Chaim
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AEN

AEN

BLACK!
NETFLIX

Black@Netflix

I
W (N
N

Mental Health

30

Multicultural

(LGBTQ+)

Dream@

Netflix

Dream@Netflix

Pride@Netflix
LGBTQ+

2020 Inclusion Report
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2.3. (Governance)

, .2018 (Larcker
and Tayan)

ESG )

Reed’s Staff Meeting
(R-Staff) * 1

Executive Staff meeting 90 , )
(E-Staff) * 1-2

Quarterly Business
Reviews 12 500 ' '

(QBR)

: Larcker and Tayan(2018)
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) ESG

.ESG CSR
ESG
,ESG
ESG
ESG
ESG
()
REFERENCE
(2021). ESG Handbook
2. (2021). ’
3. Linked In(2021.03.30.). Emma Stewart, Netflix Sustainability Officer, The Three Elements of Netflix’s

Climate Target: Reduce, Retain, Remove

Larcker and Tayan(2018). Netflix Approach to Governance
Netflix(2021). Netflix Environment, Social & Governance Report 2020
Netflix(2021). 2020 Inclusion Report

Netflix(2021). 2021 Proxy Statement

N o o s
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2020 . ,
2021
2019 , 2019
2.2021 2
(VideoWeek) ,
(Mediaset Espafia)
2021 42 3,600 . 2020
37 5,100 12.9% .2021 2
(23 9,600 ) (14 5,300 )
64.9% . 2020 2
2021 2
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Mediaset Espafia ’19~'21 (OO : 0o o0)

m 2019 m 2020 m 2021

I 4825

4,524

: Mediaset Espaiia IR (2021)

.2021
(NAR, Net advertising revenues) 38 7,700

2020 31 4,000 23.5% : 2
,2021 2 22 3,900
11 9,500 87.3%
TV ATV 2021 15 4,800
12 1,800 27% . 2020 2021 2
60.1% . 2021
8 6,600 , 6 7,100 29%
ITV 19 2019 2021
(Variety)
ITv AVOD 2019
|
)
NAR
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m 2019

TF1
2,870

ITV ’19~'21 (00 : 00 0oo0)

m 2020 m 2021

I 1476
I 1218
I 1548

I 549
I 671
I 566

JTVpPICIR  (2021)

, .TF1 2021
, 2020 8 8,350
2021 8 250

30.5%

Tf1 ’19~'21

m 2019 m 2020 m 2021

Media Issue & Trend

I 1.145.2
I 883.5
I 1,128.7

I 36
I 615
I 5025

:TF1IR

11

27.8%
6 1,500

(00 : 0O O0)

(2021)

, (ProSieben),

53

RTL (RTL Group), NENT(Nordic entertainment group)
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ProSieben ’19~'21 (OO : 0o oo)

m 2019 m 2020 m 2021

I, 1860
I 1,634

: ProSieben IR (2021)

RTL Group ‘19~'21 (OO : 00 00)

m 2019 m 2020 m 2021

:RTL Group IR (2021)

m NnENT ‘19~'21 (00:00 Oon)

m 2019 m 2020 m 2021

[ 6,096
I 5,994

:RTL Group IR (2021)

2021 2
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3.1

TV

700

2020

3.2.

Media Issue & Trend

TV, NENT
.2021 2

2021

TV

TV (ITV Hub)

(Viaplay)
2021 2

55

, NENT

.RTL

34%

1
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TV ITV Studios

) 6305 6%  67%  65% 68%
sy,  58% 5%  60% 60%
53% 0

50%

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

:ITV, Statista(2020)

(Netflix) (Disney+), (Amazon
Prime Video) ()
VOD
, 2020
2021 1~-2

3.3.
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TV OoTT

TV TF1
TV
3.4. M&A
M&A
TF1 M6
2022

. RTL RTL (RTL
Deutschland) , + (Gruner + Jahr)

+ L

.RTL

|
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2021

.2021

REFERENCE

European Producers Club Kick-Starts Europe’s Industry Rescue Drive, Variety, 2020.3.16.

European Film, TV Bodies Unite to Call for Action in Tackling ‘Profound’ Coronavirus Crisis, Variety, 2020.4.8.
Production bodies call for gov't support as Covid-19 impacts, TBI Vision, 2020.3.18.

Rome’s MIA market Confirms Physical Edition, Launches MIA Digital, Variety, 2020.5.14.

EPC 34| ZH|0|X| (https://www.europeanproducersclub.org/)
https://variety.com/2021/tv/global/itv-quarterly-financial-results-2021-love-island-1235029083/

R
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OoTT

000 OTT 000 000 00 000000, 000 000 000 000 O
D000 0000 00 00 00000 00 000 00000 00. 0000
(Netflix)D OO0 OOO(Disney+)d 000 00 000 00000 00 000,
0000 0000000 000 000 000 00 0000 000 0000 O
0O 000 0000 00. 0000 000 00000 0000 000 000 O
00 000 00000, 0000 00 000 00000, 0000 000 00
D00 000 000 000 00 00 000 0000 000 000 0000.
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OoTT)

(Over The Top,
oTT
, (Netflix) (Disney+)
TV (Digital TV Research) <

(Western Europe OTT TV & Video Forecasts)>

2025 6 6,700
1 1,600
oTT

Max),

Media Issue & Trend

+ 2021 3

(Paramount+),

OoTT

oTT

60

oTT

()

OTTTV&

SVOD

oTT
2021 11
HBO  (HBO

(Discovery +)

OoTT OoTT

OoTT
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2. OoTT

2.1.
oTT
(Yle Areena)
(Yleisradio) oTT
(yle Areena) . 2007 OoTT
78% ‘ .

(The Next Web)

(Contextual Bandit)’

(thumbnail) ,
2~3%
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iQiyi

. iQiyi
)"

iQiyi
14

Media Issue & Trend

oTT
2020

11

iQiyi

iQiyi

iQiyi

62

iQiyi

4l

(Green Miror) ’

.2020 8
(The Rap of China)>

Al iQiyi
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TV(Rivit TV)

2020 3 24

(Choose the TV that gets made)’

50
oTT
oTT
(Verizon)
(Verizon)
(co-viewing)
, NFL
TV
Media Issue & Trend

NFL

63

TV(Rivit TV)

‘ TV
TV
TV
OoTT
TV

TV

2021.09><10_Vol.46



2.2.

(Nielsen) 2021 8

oTT . ,
(Tribes Media) (Mubi)
oTT
(Tribes Media) . 2021 8
(Glitch), (Myst), (Selego)
SVOD (Mubi)
2021 5
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NnENT (nordic Entertainment Group)

Group, NENT)

.NENT
oTT ‘ '
2.3.
oTT
—
) )
TV _NENT

2023

Media Issue & Trend 65

(Nordic Entertainment

(Viaplay)

.NENT

oTT

(Viaplay) 2022
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(Salto)

SVoD (Salto) oTT

(France Télévisions), TF1,

M6 2020 6 3 10
.2018
,2020 4 SVOD
20% (Amazon Prime Video)

, TF1 M6 2021 6

BBC ITV BritBox, Atresmedia, RTVE, Mediaset Espana
LOVEStv, ProSiebenSat.1 Discovery Joyn
(netgem) (france channel)
oTT
(Netgem) (France Channel)
SVOD
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, (BritBox)

1 7 TV L L
(Alchimie) (Rotana)
oTT (Alchimie)
(Rotana Media Group) TV(AflamPlus TV)
2021 4 . TV
TV (TVPlayer)
2,000
(Viu)
TV , oTT
(Viu)
(FOX+) 2020 10 (MENA)
TV ’
' ) : 300
100
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oTT

OoTT . OoTT

REFERENCE

1. “Are Europe’s SVOD Alliances Working?’, VideoWeek, 2021.06.30.

2. ‘Berenberg: NENT stands apart as European SVOD ‘champion’ as other broadcasters look to AVOD’, Digital
TV Europe, 2021.04.21.

‘Co-viewing App Usage Surges - Has TV’s Social Revolution Finally Arrived?’, The Next Web, 2021.07.13.
‘France: Salto is 20% of new SVoD sign-ups’, Advanced Television, 2021.02.10.

‘How this company leveraged Al to become the Netflix of Finland’, The Next Web, 2021.01.21.

‘Nielsen: Tailored content drives SVoD growth, Advanced Television’, 2021.08.20.

‘Rivit TV Redefines the World of Streaming Platforms by Giving Audiences the Power to ‘Choose the TV That
Gets Made’, Cision, 2020.3.5.

8. EOENBURAR, 7 ¢ EHENOARE G KIMRED, 36kr, 2020.09.01.
9. 'BEZ App SRR “RIMTEL FL  THIEDEDHA, NMEHE / IFEE IT Home, 2020.11.02

N oo ~w
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The
MATING

GAME

00O 30, BBCO OOOO 2021/22(Annual Plan 2021/22)0 OO OO0 OO
O TV OOOO OO OO0 OOood. eBCO OO0 oTTH OO0 ODOoQ O
L, Ooo1eo Tv ouoo ooooo 0o 0ooo oo oo 0od oo
OO0 00od 0dodd, eBBCO OO0 OO0 OOood BBC3L O TV O
0 Ooddo, BBC4AL OO0 000D ODD bood, sBC200 OO0 OO
O 0o oboogo boodo gooo. oo 0o bbb gbobooo oog o
oo,
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BBC 3 ,BBC (BBC Annual Plan 2021/22)
BBC . BBC TV
19 TV
(Netflix) oTT NBC, CBS
oTT
.BBC
TV BBC3(BBC Three)
oTT
2019 19 BBC . 19
TV
: BBC
, TV . BBC
TV
19 .SVOD
1 1,370 1,750 25% , 38%
TV
, v v
, 19 v
, 200 v
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oTT BBC
(Netflix), (Amazon), (Apple) oTT 2020
230 (Comcast)
(Sky), (Disney) 21 (21stFox), AT&T (Time Warner),
CBS (Viacom)
BBC
BBC
.<BBC 2021/22> BBC
TV
TV ,
32 TV ,
oTT BBC
(iPlayer)  SVOD
(Britbox)
—
) (Audience Project) 2020 , TV, ,
1,2 (Netflix) (Amazon
Prime Video) , BBC (iPlayer) 3 60%
BBC (iPlayer) (Youtube) oTT .
) 2017 BBC BBC (BBC Worldwide) ITv SVOD
. SVOD
.BBC SVoD BBC BBC SVOD
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2.BBc, TV

2.1.BBc3 TV

BBC TV BBC3 TV
.BBC3 6 2022 1 TV
BBC3 2003 BBC ,
.< (Little Britain)>, <
(Torchwood)>, < (BeingHuman)>, < (Gavin and Stacey)> ,
TV , ,
BBC3 . 2016 3 BBC ,
3,000 , ,BBC3
(iPlayer)
6,000 , BBC3
(reach) 2 . 2017 BBC3
(Damian Kavanagh) ‘ (Advanced Television)’
BBC3
|

Media Issue & Trend 72 2021.09>=10_Vol.46



BBC3

(Anders Analysis) ,
BBC3 2016 3 2019 11 89%
, BBC3
BBC3 6
. < (Killing Eve)> < (Flea Bag)>, <
(Normal People)> , <
(Man Like Mobeen)>, < (This Country)>, <
(Odd One Out)> 19 TV
oTT BBC
BBC3 TV
TV ,BBC
, v ,
BBC (Tim Davie) , (Charlotte
Moore), (Neil Thurman)
BBC
BBC3 TV
|
) Enders Analysis BBCTV BBC3 BBC3
72% BBC iPlayer BBC3 89%
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BBC3 TV 2022 1

, 19 4

, BBC

BBC (BBC Select)
2020

.BBC

(non-fiction)

2.2.BBc4

BBC 3
(The Gurdian) BBC
(Burton&Taylor)>,

< (Detectorists)>

<BBC (BBC Proms)>, <BBC

(BBC Young Musician)>
. BBC4

2022 3

BBC

Media Issue & Trend 74

CBBC(BBC ) 19
BBC3 16~34

Ofcom

BBC 2017
2021
BBC
(AVOD)

BBC4(BBC Four)

(The Bafta) TV

BBC4

(BBC Young Dancer)>, <BBC

BBC

9 5,000
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OTT BBC

BBC4
BBC4 76%( BBC4’s
broadcast hours) (the channel’s broadcast viewing
hours) 69%
.BBC
2.3.BBc2
BBC2(BBC Two)
BBC2 BBC
2.4.
BBC .6

TV
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BBC

.BBC
BBC oTT
BBC (Tim Davie) 6 BBC
, oTT
4.
BBC TV . ,BBC3
TV . oTT
oTT BBC TV
BBC
TV

TV
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BBC2 ,BBC3 TV ,BBC4
, (P

BBC3 TV 2 8,000
. BBC4 BBC

.BBC2 oTT
BBC

6 BBC
OoTT

REFERENCE

‘BBC Three will return to TV screens after six-year break’, BBC, 2021.3.2.

‘BBC Confirms Plans To Slash BBC Four Originals As It Seeks $1.3B Of Savings By 2022’, Deadline, 2021.3.29.
‘BBC Annual Plan 2020/21’, BBC. 2020.3.

‘BBC Annual Plan 2021/22’, BBC. 2021.3.

‘BBC Four to become archive channel as cost-cutting drive continues’, The Guardian, 2021.3.29.

‘BBC’s Charlotte Moore discusses diversity, C4 and streamers at Edinburgh TV Fest '21’, Realscreen, 2021.8.26.

N W e

‘BBC’s Chief Content Officer Charlotte Moore Discusses Channel 4, #MeToo and Diversity at Wide-Ranging
Edinburgh TV Festival Talk’, Yahoo!News, 2021. 8.25

8. ‘BBC Select launches on video streaming service aggregator Struum’, telecompaper, 2021. 8.20

9. ‘BBC Unveils Major Push to Expand Operations Outside London’, Variety, 2021.3.18.
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TV (TDI)’

U0 oo oogy ggo oo oo oo ggooo v oog o
O oo odg ot goodog Tv oug ougo 7v UU ood oo o
000 oo ooD oug oo oodoo. 0og oo oodo 0o o
Oo00doooooddoooddo ooy o oo, g oo odgg o
OOooOoTvVOoOOOoOoooooo ooo oog TV o000 gooood(The TV
Data Initiative)’] OO OO0,
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1. : TDI

TV LTV
TV 2021 4 ‘TV
(The TV Data Initiative, TDI)’
(DISH Media), (TransUnion), (Blockgraph),
(MadHive), (VideoAmp), (Eyeota), TV (TVSquared)
TV(Addressable TV) (Programmatic advertising)
™I TV ° ’
TV
TDI 2021 8 NBC (NBC Universal) (Kelly Abcarian),
(Tubi) (Mark Rotblat), (Philo) (Reed Barker)
23 “ (Expert Advisory Group)”
TV
, TV
TDI ‘ ’
LTV
TV
TV
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TDI TV

(Kevin Arrix)
“TV
TV TDI
TV
, TDI
TV
, TV TDI
, TV
2 TV
2.1. TV
TV TV
TV TV
TV
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TV

TV(Connected TV)

TV

Video Advertising Trends)>

2019 27 7,000

TV

TV

(Mike Shaw)

TV

Media Issue & Trend

TV

SpotX

TV

<2021

TV
TV
2021 66 9,000
TV
TV
(Roku)
TV

81

(2021 Global

TV
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2.2.

2020 11 ¢ TV
(European Connected TV Initiative, CTV ) . (Google),
(Roku), (Fincons Group)
CTVv EGTA(European

Association of Television and Radio Sales Houses)

(Interactive Advertising Bureau Europe, IAB Europe)
CTV TV
b b b TV L 1 CTV
TV
TV TV
,CTV
, CTV TV TV
TV .NBC
(NBCUniversal) TV (scene)
TV .CNBC
(Telemundo) NBC TV
TV , NBC
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CBS(Viacom CBS) TV(Pluto TV)

TV ,
TV
CBS (cross-platform)
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