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Netflix Environment, Social & Governance Report 2020

NETFLIX

Environmental
Social
Governance
2020

Sustainability Accounting
Standards Board (SASB) Report

At Netflix we aspire to entertain the world, with best in class
stories across a wide variety of different genres and languages.

over the years,
and be loved everywhere. v i ators a global platforim for their shows.
and films and members  wi through the breadith of our i

they can come:

Butas we grow—we now have more than 200 million members—we recognize that our

ibilt Sowe're ing that: more pecple can see their lives and
cultures our and the creators. kwith are a3 diverse as the
communities we seek to serve; we contribute to the local creative communities in which we operate;
and we minimize ourimpact on the environment.

Below is our i i social, and
Itlooks back at the previous year and gives investors as well as other stakeholders information
about our broader impactin saciety. The report will focus on what's material to our business and our
industry using the Sustainabili i Board (SASB) abenchmark,

SASB guidelines differ depending on the industry. This report provides ESG
information for the 2020 calendar year, referencing SASB's reporting framework for

Media Issue & Trend 24

the “Internet & Media Services” and “Media & Entertainment” industries. For more
information on SASB, visit www.sasb.org.

Editor's Note 04/21/2021: We've updated page 2 in the Environmental section of this report
with more detail on the accounting metrics.

Editor's Note 07/26/2021: We updated page 3 with 2 link to EY's Independent Accountants’
Review of our Scope 3 emissions.

NETFLIX 1
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2.1. 84 (Environment): Reduce, Retain, Remove

WEZ A= “0A HE(Yes, And)” " H2H0]| W2t 2022E712] EbA S (Net Zero) 2
ZE2 AL ‘Ul A 2+4|0|3{ (Net Zero + Nature)” A= A3 Z0|Ct. Net Zero +

Nature= 3R(Reduce, Retain, Remove) S A0 2 EfA 25 AT QI

01 247} ot oA
2[Mgt 2 AS0IAH 2
- L _ HE0H Z2EZ Ol Al
o ~ A =& i
(Optimize) | EEYHASHIISB | T ST AN 228
520002 12 = e =e
A S 8 B IENUT ALY WESS)
314 12, 3| IR BICHE ERASIEE| 412 7|2 1Bt
L Y7 A2 E017] 2l
DHIL HiEfR AIB Y
7|5t ABOJZ] L 271 44 EZ| _ _
(Electrify) | ~@=o #me seppe A | WREAVRRIHY 100% 24
Z201Af 22 44 HRHA| 2 F2FBUAS <

H2HGeoPura) 2|2 4&
* G, FHLTE D=0lA] 2HRY b
B2 AlH AL

100% A48 71581 247] 9} Sl A8 TH Ol 7Y
2ABA04(E _ N -
R eazeizas s SHTA SR EHRE | COIE HE Y 7l THE )
Do) | oo ey ey | RS P2 100% | BRI AR 2 00
e I o pemeIN e | e el A
Z2: Netflix Environment, Social & Governance Report 2020
|

1) “Yes, And” : YIEZAQ| 7| TS HEf FHR| 0| 2. “YES, we need to reduce internal emissions AND we need to
use the power of markets to unlock the highest-quality, most impactful and cost-effective climate change
abatement across the globe.”
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M2, Reduce (M) = W] 2k (Paris Climate Agreement) 20f| 2} L0 EfA b
22 £0|7| st A HAOICH fety [HHA=5H O|LME|E (Science Based Targets
initiative, SBTi)32| 7|&0f it Scope 12424 HIZS 2030714 45% LAAZ = A

2 Of| |5te] 3T AT QLoD 2zt T

ol

O[Lt. O = #aff 2[4st, M7|eh d2=2{al 2

A

r

rir
iy

SATL AR Ee Yot ARHR AZ0A 24 451 UCH

T 1O

5
e

S, Retain(BR)Q A1H0| 7|2 EtA A S22 HR517| Q) L2sH= Z102M ¥
[H 227} 22 MENA| S 2 A|RHO 2 EFAO| 7] 9IS HIR|GH= TR AMEN| EXFEHO
2M 20214 k2] LfEX O 2 m|Eh &
DRHECI 07 Q2|7R9| “2j0|EY

Project)”= 20| Z|tH9| B} & (Bunchgrass) CH2 Q| £&A412 HIR|5H= ZIC2AM E

2| ARFTHEAS 512 S E B0] HH EHA W7 AIAYS BESH 20| So|c
E3FLb0) MY U BESY| F M| 55 TRHEQ “FIU|7}L B REDD+E2

E (Kasigau Corridor REDD+ Project)” = Ud, 3t 5% 52| 2&01 CHah 242 T

2t AES Sofl of 122 O AFUSA| of == AlSotL UL

| |

2) Lf2| ek (Paris Agreement): 20163 LEE M7 |SHAZM A7 Hit 7|2 452 AMUS}HOM CHH| zcgq Lo Az
O RAI5HLL, 1.5CE Htet7| ol =othe M 274 A7 |SHEM RE Z717F 202058 7|5 S0 2045t 5
H 2719 0| YA R L HS LI E 7

3) fsh|8tzk2 25 O|L|ME|E (Science Based Targets initiative, SBTi): 20154 EtAZHEZINT2HE (CDP), UN 2
2E FHE (UNGC), MARFAXTA (WRI), MARIHEST |Z(WWF)0| 38 S&3t 24| Y0 = 02| H§ofo| 7S
51| sl 70| 2istof| 7|EHGt 2ATIA HIE 24E SHE 44 + ULE HE2QI AR HHES HS

o
= &2

4) Scope 1, 2: 2&7tA HIZ-0l| 2} Scope 1, 2, 322 &M, Scope 12 7|¥0| 4R £ St= Al el 2214
A2, 3H0IM 2 HiE5H= 2A7HAE 20|, Scope 2= 71Y0| F0HGH O|LHZ|E SSASO0| AAtet o 2A5H= 7t
HHIZ, Scope 32 7|YQ| 72| A& LHO|A Lidch= RE ZHGEIES 90|
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ORA|22 2 Remove (H[7)= 2022\ 27| B4 SEE S| ¢fol 2™, Y1=2E
=, EY S S At YEA A FAF ZR2HMES Ao 24 t7| S EHAE A|A
of= 0|0} O|2f3t 3R EES 8ol HHAHIES 20|11 85 BUYC =M 2019 Y
H| 2020 & &4 & HIEZ0| 1,208,2050|7HE (MTCO2e)0llA 997,457H7+E
(MTCO2e)2.2 210,748H|7F= (MTCO2e) HZEIQICH.

H AES o] Aol Aot (R2]2] A7(Our Planet)), (Lte] 201 A= (My
Octopus Teacher)), (AI72| &F(Night on Earth’s Sleepless Cities episode) ) &= 1
6Tt Ol 7H10llM AJZSIRA M, E3] (2|2 |7 (Our Planet) )&= o0 | &f a2, (Lt

O| 20{ MM (My Octopus Teacher) )&= LAZAO| 0|40 Exl= H0tE HEACE

]
oM
N
pary
m|r|
I >

9| Net Zero + Nature: Reduce, Retain, Remove

ErA HHZ
\
2{ZE: HA:
2030E7EA| LIE0HIAM ALAS| HEHA 2Tt
HIABH= EFA HIZ2ES ESHIH7| R ERA 2|
o _SfA’_Ziji _____________________________ EtAZE! (AHIZ)=
22
(HIZE7 17 (NGO)oflA
IO}*—+ ;H.fS’.I’El 7&0‘)
A1Ho| 7| &
ErA 23 52 4
E=
S (!
----- b 2021 RLIR| = - - ——— o —— o — oo - -y 20224 2R

23] Netflix Environment, Social & Governance Report 2020
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WES A= Z2 0[0F7|= S/ R{0F & 2Ot 2t H A0 M1 SZ1} OfohE =2fttoh=
0212 Hofotl ULt 015 2felf A3 Hoi|lA= (E2|{AE (Bridgerton)), (2Lt
(Selena: The Series)), (DA 5 &&= (DA 5Bloods) ), (ELtE A0 Atypical)), (B
2 E &YE{ (Blood & Water and The Half of It)) 2t 22 2258 E5f| T T2 ARZHO{|H|

o
[N
re
1
i
om

A ol 22|0fl0|Ef, Z2FA, 27}, =9 75 AR
EUHZ 220 AR S 1907F M E A2 LIEHHTE. M1 CHE| G2t = gt fA4
A

=]

A2 20| A= 03d 22|00[H S LEdh=H| U AEHATHE 4

ZCkH
SIA[ZH AT R OO = 2IEA|, & /S0t |7t OfH|2|ZH QIC|R, AL H=TI, Ef
HY A 201, 02|30 OFAIRF 2 A FH(LGBTQH), A01Q10]| TS ZHHEO0| 0 45| 24

S0 714 2t0] QLI 11 QUL 00 et USRI A= 2026 AEHC 2 LY 2 &

IME Z6 M MAIQ K] 27HS0IM FAF S-S S OfYOIC.

= (Netflix Fund for Creative Equity)=

N
0x
_o'ﬂ
2
to
o
N
N
mn
ict|
10
9l
ru|0
ofm
el
_|
<
o
ME!
ol A

AN 22 AME Y=ot

—

Mol
e

off ZAtE|E HlSoh=Hl FArY A =0|2t2 ZHSIAC.

Media Issue & Trend 28 2021.09%10_Vol.46



Wi

FAALE 9foh T2 O 0)| 5002 HHE FAlsk=s As AlRfez 521 ¥ |4

od
T2 QA E Gotetil, ot 53 T2 M E 0], I0|0{2t0| E O|E|0f (Ghetto Film

0

School, Film Independent Project Involve, Firelight Media)” & “22 T£2| 0|
0f (Black Public Media)”, 2ANH|| A 2HEAH =4 G2HH|Q] “RE[HA XEH HEL
& Al2|2(The Latinx Inclusion Fellowship Series)”, FHLCHe| A= s, 2R

M, ALF2|Q 247+ 2| 4S 9J3t “O[0§ZI LI0JEIE (ImagineNATIVE)” T2 13 S Jht

OfH A £A4Q1 A4S & o 4o|ct,

[ulind

HIE2A ALY 40| 1757 HIZ(2021. 3Q)
m'=fAf mO{A} m MEH OfSt m7|EFHE u QI mOPA|Qh mMEH OFSt m S| AT /2IEIA| m S21/0t=2|7HA| 0|=2!
nLRIE Q17 mSE/50M 2|7t mSHRt0] Y /7|EFERES A 01
OH Q

23] Netflix Environment, Social & Governance Report 2020
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Accessibility AEN Black@Netflix
HOHI AHRLIE| OfAIOF 2! EFEAI A ZIM ARLIE] S22 FHFLIE]

R

L'Chaim Mental Health Multicultural
Zol FUR A AHRLE AU HUAZ QAT CH=oh 218 HRLE
CEot LY ehyS Ploll 12|11 2Ot B2 AlRSS |
g T2 AL} 2 HBLIEIS 251D ULt M EEH 2
MO BA, 25 55 EHo

Media Issue & Trend 30

-

on

Ho

Dream@

Netflix

Dream@Netflix
0|12 HFLIE]

Pride@Netflix
LGBTQ+ 2&

A 2020 Inclusion Report

A, S4aAHLGBTQ) 2t &2 A2/ AHRLIE|2t
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HEHIIHoR 2RO =M F

U Se= g HESL SIAY

O
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GUYY B LY UL YR 5,
Of| CHSH LSS o), AST 49l

© 23

=5 ojat &
Reed's Staff Meeting 27t 5)0) 217 2 70 SAE R 71 S8 M2t 22| Ol
(R-Staff) R *OJAR & 13 24
Executive Staff meeting 27| 510 207 79471 903 H2F0|4r, ZUAL IR, AZ L Ol 2 HH -G
(E-Staff) T cesTre *OARI S 1-2F 24
Quarterly Business of Hig =
=X | 244 =2 =
Reviews 1ol | Are|ziel 500 A, EE SO =71 .:.,;Lz EIEES
(QBR) K T *O[ARRI F 2-4% A
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2021 PROXY STATEMENT AND NOTICE
OF ANNUAL MEETING OF STOCKHOLDERS
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Other Public Company Boards
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ESG ZY2 7I240] A47H5442 IoH BHEA| 7|240] SO} 5= ZY SHOIA W3

HO2M LS ZRE1 ULt RE|L2I0IAM ESG ZF2 O[A| Bf Al2fsk= HA(0]7]0f A
=0 F20 AW | 20= 7Y B (%) o 801 23 7| Y S S dEfA 7 A
2 5 Us LS 20t HAM 2 HHGH= 20| S Q5| o, 22 AHol| 43t 7|

REFERENCE

1. ASIR7E| @1 (2021). ESG Handbook
2. QuR(2021). QudH 7S HIEHY
Linked In(2021.03.30.). Emma Stewart, Netflix Sustainability Officer, The Three Elements of Netflix's

Climate Target: Reduce, Retain, Remove

w

Larcker and Tayan(2018). Netflix Approach to Governance
Netflix(2021). Netflix Environment, Social & Governance Report 2020
Netflix(2021). 2020 Inclusion Report

Netflix(2021). 2021 Proxy Statement

N o oA

Media Issue & Trend 34 2021.09%10_Vol.46



==

O| N\

NE?2

2453 (CJ ENM ESGH), 2E5H(C) ENM 3HE2E)

(Good Impact of Content) ¥} At3] 2] 7Fx]of tigh

Media Issue & Trend 35 2021.09%10_Vol.46



‘AB12 712 (Social Value) '= AFE| 20| QJs 24O 2 Cizjal= ]9t Ag, 13t

Je| 0 AST A St &2 7125 S S350 SYASH 28 E T (Walzer,

o
O
X
M
ry
=2
rr
O
J9
FE
2
>
oX
=t
Al
d
NI
i)
-
E
m
r|r
o_\'

A1 712 E 20t Y25t
f

N

1 UARE, Ate| SSH 0| A7 | == ZAHIE ol Zoks 1-YofA Ldicks THefet B

APS|H 7121 E wotks E40ls 859, SAMY, 718, REd, i, Foldol Ut
(2=, 2018). S/HHO0| L BA SYEH(SSY), AL At2|2f BHatof 2t 2f
i

SREV| 20l ALglof

>

o

i

_\,J_

ﬂl_lﬂ

©

x

Hu :|o
>.

NS I 0|2 225
T H0|7} 7H5HH0F BICHE 2 (BOA)0ICt 2, AFSI2 TRl HOha 22|12 2AsHe

O] OFel AJtHA, S7H 200 2t L2 YOlE|H, 24 SS4= <=0l %7 0l 5

5h11 HIYEH= E210| QIC}

e

1

JAKHOZ 22 2= ESG GA| S-S ALS|H 712 E HRSIS D 2 AFS| Q| 14 4|
0o 2 s FA|3tet L = 7|F0|C ESGE= & (Environmental), AFgl (Social),

AB=2 (Governance) 9| RFE2E2 BE Afe] &t SSAI7H A A&7Hs-8o
CHSt =0l & O[CE =74, 7|Y, E 7, AG Afel & RE TR0 582 712 S et

13
& UCE 00| 22E A MBS AFOZ ESGR e Yot #&

mjo

A| &S}

k!

(standard) & =Y5tH & O|LME|EE 2Hot= 52| S21Y0| £=5 UL AU

Media Issue & Trend 36 2021.09%10_Vol.46



| 51 [EEEINEERELN

71538 ) B i8]

(CDSB, Climate Disclosure Standards Board)

UN 22" % E (UNGC, United Nations Global Compact)

229 51 #35|(GRI, Global Reporting Initiative)

IH SE B olHE]
(IIRC, International Integrated Reporting Council)

A&7MsH SAPIE 128

(SASB, Sustainability Accounting Standards Board)
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REFERENCE

European Producers Club Kick-Starts Europe’s Industry Rescue Drive, Variety, 2020.3.16.

European Film, TV Bodies Unite to Call for Action in Tackling ‘Profound’ Coronavirus Crisis, Variety, 2020.4.8.
Production bodies call for gov't support as Covid-19 impacts, TBI Vision, 2020.3.18.

Rome’s MIA market Confirms Physical Edition, Launches MIA Digital, Variety, 2020.5.14.

EPC 34| ZH|0|X|(https.//www.europeanproducersclub.org/)
https://variety.com/2021/tv/global/itv-quarterly-financial-results-2021-love-island-1235029083/
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1. “Are Europe’s SVOD Alliances Working?’, VideoWeek, 2021.06.30.
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TV Europe, 2021.04.21.

‘Co-viewing App Usage Surges - Has TV’s Social Revolution Finally Arrived?’, The Next Web, 2021.07.13.
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‘How this company leveraged Al to become the Netflix of Finland’, The Next Web, 2021.01.21.
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