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2. Fletcher, B. (20264, January 6). CTV advertising focus turns to outcomes. StreamTV Insider.

3. Fletcher, B. (2026b, January 9). Agentic Al comes into play for CTV ad planning, buying. StreamTV Insider.
4. eMarketer. (2025). US Connected TV Advertising 2025.

5. eMarketer. (2025). US Connected TV Advertising 2025.
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6. Mordor Intelligence. (2025). Free Ad-Supported Streaming TV Market Size & Growth Report.

7. Nielsen. (2025). The Gauge: Monthly streaming report.

8. Fox Corporation. (2025, February). Tubi reaches 97 million monthly active users

9. Fox Corporation. (2025, February). Tubi reaches 97 million monthly active users

10.Samsung Ads. (2026, January 6). Samsung Ads and Snowflake answer advertiser demand for lower-funnel
outcomes with privacy-first data sharing.

11. Luminate Intelligence. (2025, December). The Streaming Video Economy.

12.Morgan Stanley. (2025, December). Streaming industry analysis note.
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14. Samsung Ads. (2026, January 6). Samsung Ads and Snowflake answer advertiser demand for lower-funnel
outcomes with privacy-first data sharing.
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15. 1AB Tech Lab. (2026, January 8). IAB Tech Lab releases Agentic Roadmap for agent-to-agent ad transactions
16. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
17. Fletcher, B. (20264, January 6). CTV advertising focus turns to outcomes. StreamTV Insider.

18. Fletcher, B. (2026b, January 9). Agentic Al comes into play for CTV ad planning, buying. StreamTV Insider.
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19. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.

20. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
Retrieved from

21. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
Retrieved from
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22. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
Retrieved from

23. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
Retrieved from

24. Fletcher, B. (2025, December 31). Special Report: The rise of interactive CTV ad formats. StreamTV Insider.
Retrieved from
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