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1. Amazon Advertising 2H[0|2].
https://advertising.amazon.com/products/sponsored-products

2. Business Insider (2019.01.14.) Amazon is launching a free ad-supported VOD (AVOD) service via IMDb.
https://www.businessinsider.com/amazon-imdb-launch-freedive-avod-service-2019-1

3. Business Insider(2019.01.17.) Big brands like Verizon and Toyota are backing Amazon's Freedive as the
e-commerce giant pushes deeper into OTT advertising.
https://www.businessinsider.com/verizon-toyota-test-ads-on-amazons-freedive-2019-1

4. CNBC(2019.04.25.) Amazon smashes earnings expectations.
https://www.cnbc.com/2019/04/25/amazon-earnings-q1-2019.html

5. CNBC(2019.10.15.) Amazon is eating into Google’s most important business: Search advertising.
https://www.cnbc.com/2019/10/15/amazon-is-eating-into-googles-dominance-in-search-ads.html

6. eMarkter(2018.09.19.) Amazon Is Now the No. 3 Digital Ad Platform in the US.
https://www.emarketer.com/content/amazon-is-now-the-no-3-digital-ad-platform-in-the-us

7. eMarketer(2019. 02. 15) Duopoly vs. Amazon Share of US Digital Ad Spending, 2018 & 2019
(% of total digital ad spending).
https://www.emarketer.com/chart/226937/duopoly-vs-amazon-share-of-us-digital-ad-spending-
2018-2019-of-total-digital-ad-spending

8. Forbes(2019.02.05.) IMDDb Freedive: A Look at Amazon's Free Streaming Service.
https://www.forbes.com/sites/chrisbrantner/2019/02/05/imdb-freedive-a-look-at-amazons-free-
streaming-service/#32bb9ec9f547

9. IMDb ET|0]2].
https://help.imdb.com/article/imdb/discover-watch/imdb-tv-faq/GZML3SK6UQKBEMY Vitv
https://www.imdb.com/pressroom/stats/

10. Investopedia(2019. 06. 03) How Amazon Makes Money.
https://www.investopedia.com/how-amazon-makes-money-4587523



